\U XL > 15T H R T I FHEE A
l S

.

<k3717 de

T el

¢




O R—LR—=Y
LERELDD m%k

[RFRELIDDIBSDIER
[FR—LNR—ITHERT
BTENTEXT,

B —BBDEE CFRE
BZIEHLCVET,

® SNS

SNSICKD . FBEDHITFFEE P HRER
E BB RES A LU—ICHELTW
E

YouTube  X(ATwitter)  Instagram

LINE
S&EH)

Tr—=IIFLE)

CCNetd=Zaz=F«FvxIb
TRUIBRBLE (59%48)

EEbmBESD |

BHIE. DA RXYNMERPHIEL LS ZH
IDNEBELTWVET . FFULWVBUEBFEIC DL
TlF. CCNetD&EMR. Ffcldh—LR—T
R L C<IEE L,

@ 2Fro BmE

AR —hTFVIEENLRE 0]
FDDOZECELTVE T, L

( )CITY AND PEOPLE

— TOYOKAWA CITY —
%;n‘sb

E/HTEST A D
DDHDADEZEL
T EBEDBNZET.
SNHNDOBAE-EEIC
HIdxE—RbiaH

LTLET, PANITE5
SUSTAINABLE

DEVELOPMENT “'%A LS

M ClESDCsDEDE I ZHEELTNE T,
YEEELEIC BET A V=B HLE T,

©@SBOMBE ww=ssnmc

° ERRRREA 8817
° BRI A ERIRIRE L)
CHNVERRR) 3A31HE)

KOBEIREZE SRR DTS IF TR &% D
EBENLETD

TOYOKAWA

ﬁn,ﬂm/\gﬁn/\lux:tmwjowuﬁ BATACBDRE

LTV,

2025.MAR
vol.1820

CONTENTS H IR

@ onrau~sEorERT~ 2

Q wEouEssTEER 5
AR—YDAAX 7
SPORTS
AU X s 8
CULTURE
MEEEREE 9
LIBRARY
E5UDIEBEH 10
INFORMATION
FBECE/IINEH 16
Child Rearing
FTAOI—F— 17
Health and Fitness
TOYOKAWA TIMES 19
FHEDFEB FAEDEEERR
N3IAD de J\I X)L 2l
Starting a Business in Toyokawa
EOUDEEIR 22
P2HEE ERHEREH

EC (~>h N
18 |+ s or—+22 (9:00~JREWLE)
9B | B | MBEEmER(1000~LAKEENLS)
g |y [BresPoDEELIBINECO) (980~ T—KATY
2B OHEEEES 25055h)
CEDDREDD D54 NPT (~AB6E =
oom | £ [Inw)
CEDDRH— (~AE6H B L)
A TEES~ BB DLV TS (13:
298 | T | ool e
a0 | o |EEHREOD(©00~3H)
o= (1000~ BRI






